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Creativity Is
to create
something new
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IlNnnovation

Innovation is to
do something
about It




lnnovation

An innovation can be a new product, a
new service, a new production process
or type of organisation that has been
introduced onto the market or put into
use in production or in the
organisation thereof in order to create
economic value.

It may also relate to finding
completely new markets.

Source : Parliamentary bill 51 INITIATIVES
FOR AN INNOVATIVE AND CREATIVE INDUSTRY
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The difficulty lies not so much In
developing new ideas as In escaping
from old ones.

John Maynard Keynes (1883-1946) British economist
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10 steps to boost
InNnovation
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1. Have a vision for change

To nurture the child
In each of us
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1. Have a vision for change

To use our imagination
to bring happiness to
millions of people
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1. Vision

"We give local ideas
global opportunities”
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http://www.nolooks.com/innovasjon-web/pages/innovasjon_dsc2162_bw.html
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r- 2 HRS.OF COMPREHENSIVE
LESSONS—ON ONE DVD!

- "PICTURE IN PICTURE"— CLOSE UP
ANOLES OF INPORTANT MOVES



*24¢® | INNOVATION
e NORWAY

2. Fight the fear of change
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3. Think like a venture capitalist
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Dynamic suggestions
scheme

MOTIVATING
YOUR STAFF

(1 ) %j -
SEMINSR TODAY

www. fimbarker net

FRANKLY, T WAS EXPECTING
SOMETHING A BIT MORE SOPHISTICATED...
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5. Break the rules

dthﬁjuurney of
ANITA RODDICK

and ¥ THE BODY SHOP
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5. Break the rules

! ﬁp\\]m @

_ ghrawberry &M
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5. New rules

B L Bttt T

@ Driginal Artist \B u
He production rights Dhtalnahlp fru:nm b
WA, Car’mnnStnck Com A

“Bad news. You have tD siart wearing
sensible shoes.”
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5. New Rules
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5. New rules
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5. New rules — women are trading down
Male Female
| am buying more 44% 51%

cheaper brands

by the economic
climate

| do not expect to 42% 49%
have a main

holiday abroad in

2009

Feeling squeezed 15% 28%
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6. Collaborate
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6. Collaborate
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In the Land of the
Northern Lights
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THE NORTHERN LI

The most spectacular sight on Earth

NORWAY

way.co ukfwinter e | VSRR WY coLK
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7. Welcome faillure
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8. Gilve everyone two key
objectives

IVE ALWAYS
WONDERED WRY
YOu DECIDED
TO BEADO6. | =

I WAS FOOLED
Y THE JCB
DESCRIPTION..
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O. Screw it —let’'sdo it

2l Nano hreaks: the rise of the one-night holiday - Telegraph - Microsoft Internet Explorer ‘M
Fle Edit % i

Wiew  Faworikes  Tools  Help

@Back @ \) @ @ {’h pSearch ‘?:'\?Favnrites @l B- % ﬁ:_’!] @ |_J ﬁ ..‘3

Address |@ http: e, telegraph. co.ukftravelftravelnews 4681 456 Mano-breaks-the-tise-of -the-one-night-haliday. htrml '

Telegraph.couk | E

Home Mews Sport Finance CommentLifestyle Culture Fashion

Holidaytypes Destinations A-Z Hotelreviews Travelnews Travel advice Travelvideo

Travel News

e of Britons are booking one-night holidays this year — a trend that the Filiss vy A4

industry is callmg nano” breaks. ® Holidays O Flights O Hotals

O Flight + Hotel O City breaks O Car Hire

c% # ternet

[
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10. Be passionate & have some fun
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